
	   	   	  	  	  	  	  	  	  	   	  	  
	  
PRESS RELEASE 
 

Emerging sustainable fashion designers win over China’s fashion industry 
 
[22 January 2015] Fashion NGO Redress hosted a week of high profile multi-stakeholder sustainable fashion 
activities in Hong Kong, the epicentre of Asia’s fashion industry, to provide sustainable fashion solutions for 
the global fashion industry. Setting the scene for this international dialogue was the Grand Final of The 
EcoChic Design Award 2014/15 sustainable fashion design competition, where talented winners were 
announced, and four days of cross-industry dialogue covering design, sourcing, retail, marketing and 
education, in order to invigorate the urgent need for change. 
 
“The fashion industry’s catastrophic contribution to today’s environmental crisis is continuing unabated. 
Change, which requires multi-stakeholder collaboration, is urgently needed. Hong Kong is a hub for Asia’s 
fashion industry in terms of production and now, owing to Asia’s economic growth, consumption. We are 
powerfully positioned to drive the industry into accepting that we can’t carry on with business as usual,” said 
Christina Dean, Founder and CEO, Redress. 
 
Supported by The EcoChic Design Award’s key sponsors, The Create Hong Kong of the Government of the 
Hong Kong Special Administrative Region, Ford Motor Company, Shanghai Tang, UPS, John Hardy and The 
Langham, Hong Kong, the week’s activities continued to drive sustainability agenda, especially with regards 
to textile waste reduction, into key stages of the global fashion supply chain. 
 
Winners’ prizes catalyze further change    
 
Ten talented emerging designers originating from Asia and Europe battled it out at The EcoChic Design 
Award 2014/15 at HKTDC World Boutique Hong Kong Fashion Week on 21 January to a 500 influential 
industry and a global live-streamed audience. This educational competition targets designers, who are 
thought to influence 80-90 percent of the environmental and economic costs of a product, and imbeds 
sustainability into the future of the fashion industry.  
 
Kévin Germanier from UK won the 1st Prize: The EcoChic Design Award 2014/15 with Shanghai Tang 
and will now design the first up-cycled collection for China’s leading luxury brand, for their global retail. 
 
“We are delighted to welcome Kévin Germanier to our design team in Hong Kong to create their up-cycled 
collection for Shanghai Tang’s global customers and in doing so provide a reflection that mirrors the 
sustainable innovation in China’s fashion industry,” said Raphael le Masne, Executive Chairman, Shanghai 
Tang.  
 
“Making it to the final of The EcoChic Design Award has been an exceptional experience. Winning this prize 
is an unprecedented opportunity for me as an emerging designer to create a collection that represents the 
future of fashion design, production and consumption,” said Kévin Germanier from UK. 
 
Victor Chu from Hong Kong won the 2nd Prize: The EcoChic Design Award 2014/15 with The Langham, 
Hong Kong and will now design textile waste-reducing uniforms for Hong Kong’s legendary five star hotel, 
The Langham, Hong Kong’s T’ang Court restaurant. 
 
Laurensia Salim from Singapore won the Special Prize: The EcoChic Design Award 2014/15 with John 
Hardy and will now enjoy an educational trip to their design and production workshop in Bali, Indonesia to 
learn from their sustainability leadership.  
 
“Sustainable design can’t survive without a holistic sustainable business philosophy and this award helps 
emerging designers to integrate sustainability in business into the heart of their careers,” said Damien 
Dernoncourt, Non-Executive Chairman, John Hardy.  
 
Off the runway, the ten finalists also benefited from other activities during their intensive trip to Asia’s 
burgeoning sustainable deign hub in Hong Kong. 
 
International multi-stakeholders unite to drive global change 
 
Redress organised their biggest series of engaging events covering a wide range of current and critical 
issues faced by the fashion industry, joined by members of the private sector, government and academia, in 
order to mainstream sustainability.  
 



	   	   	  	  	  	  	  	  	  	   	  	  
	  
On 19 January, the full-day The Redress Forum 2015: Ford Design Challenge explored innovative 
sustainable fashion approaches and cross-industry innovation and knowledge. After an intense educational 
challenge to create statement fashion designs using a selection of sustainable materials used in Ford 
vehicles Veronica Lee from Malaysia and Amandah Andersson from Sweden were awarded an educational 
fund for their winning design.  
 
On 20 January, the full-day The Redress Forum 2015: Seminar featured master classes and panel 
discussions, covering sustainable design, sourcing, retail and marketing, given by influential leaders, 
including Jing Zhang, Fashion Editor, South China Morning Post, and Leaf Greener, Fashion Stylist and 
Creative Consultant. The seminar took place at the British Council to an industry audience of 100.  
 
On 21 January, Redress co-organised a panel discussion with the HKTDC entitled ‘E-commerce: an exciting 
opportunity for sustainable fashion?’, which included speakers Ava Ho, Director of Marketing for North Asia, 
UPS and Kei Chan, Head of Marketing APAC, Net-a-Porter for an 120 strong industry audience.  
 
On 22 January, Redress co-organised a roundtable discussion with the Hong Kong Design Institute (HKDI) 
about integrating sustainability into the fashion curriculum, with participation by thought-leaders from 
government, academia, manufacturing and design. 
 
Growing alumni demonstrating the competition’s legacy 
 
In recognition of The EcoChic Design Award’s previous participating designers, the week’s activities also 
highlighted the ongoing successes of Redress’ alumni’s sustainable brands, thereby also demonstrating the 
competition’s broader impact. Redress selected four alumni from Hong Kong’s impressive pool of design 
talent to exhibit their textile waste reducing brands at HKTDC Fashion Week World Boutique from 19-22 
January. 
 
To celebrate their achievements, Redress partnered with celebrity artist, Kary Ng, who selected her favourite 
alumni from an increasingly talent-spotted pool of alumni. Designer Angus Tsui won the opportunity to create 
a signature sustainable piece for Kary, using her own secondhand garments, which she will wear at a 
concert and in a leading fashion magazine shoot. 
 
“I was really impressed with Angus Tsui’s perception-changing approach to sustainable design. His use of 
bold designs with interesting silhouettes made him stand out as the designer for my award,” said celebrity 
artist, Kary Ng. 
 
Bringing it home 
 
Following the Grand Final, a selection of the finalists’ minimal waste collections will now feature in a touring 
exhibition that will travel back to the finalists’ home regions to showcase sustainable fashion further. 
 
(ENDS)  
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Editor’s notes  
 

• The EcoChic Design Award finalists, all with less than three years’ industry experience, came from Hong Kong, 
Mainland China, Taiwan, Singapore, Malaysia, UK, France, Sweden and Denmark. 
 

• In addition to the above prizes, all finalists received a six-month subscription to the online portal ‘The Berg 
Fashion Library’, five fashion design books from Fairchild Books, mentorships with Bloomsbury authors and 
membership to the resources on The Ethical Fashion Forum´s SOURCE Intelligence platform. 

 
• The EcoChic Design Award 2014/15 International Judges are were Orsola de Castro, Co-Founder of From 

Somewhere and Curator of Estethica; Dorian Ho, Fashion Designer; Anderson Lee, Vice Chairman of the 
Sustainable Fashion Business Consortium; Raffaele Borriello, Creative Consigliere, Shanghai Tang; and Yvonne 
Luk, Chief Editor of WGSN China.  

 
• Supermodel Bonnie Chen was The EcoChic Design Award 2014/15 Ambassador. She modeled the finalists’ 

competition designs in a fashion shoot before the show and attended the show. 
 



	   	   	  	  	  	  	  	  	  	   	  	  
	  

• The 2015/16 cycle of The EcoChic Design Award will open in April 2015 and will also commemorate the 
competition’s fifth year anniversary.  

 
For high-res images, statistics, further information and videos please visit our media kit: http://tinyurl.com/ECDA2014-15  

 
About The EcoChic Design Award (www.ecochicdesignaward.com)  
 
The EcoChic Design Award is a sustainable fashion design competition inspiring emerging fashion designers and 
students to create mainstream clothing with minimal textile waste. Designers are educated with the theory and 
techniques to enable them to create sustainable clothing via zero-waste, up-cycling and reconstruction. The competition 
puts emerging sustainable design talent in the spotlight, creating a platform for the next generation of designers to cut 
waste out of fashion. The inaugural The EcoChic Design Award was launched in Hong Kong in 2011 and previous cycles 
also include Hong Kong 2012, China 2012, and the 2013 cycle was open to eight regions across Asia and Europe. 
 
About Redress (www.redress.com.hk) 
 
Redress is the NGO with a mission to promote environmental sustainability in the fashion industry by reducing textile 
waste, pollution, water and energy consumption. They achieve this via educational sustainable fashion competitions, 
shows, exhibitions, seminars, research and by a recycled textile clothing standard. They collaborate with a wide range of 
stakeholders including multiple fashion designers, textile and garment manufacturers, retailers, schools and universities, 
multilateral organisations, governments, NGOs, financial institutions and media organisations. 
 
About The Create Hong Kong (www.createhk.gov.hk) 
 
The Create Hong Kong is a dedicated agency set up under the Commerce and Economic Development Bureau on 1 
June 2001 to lead, champion and drive the development of the creative economy in Hong Kong. It co-ordinates 
Government policy and effort regarding creative industries, focuses Government’s resources catering for the promotion 
and speeding up the development of creative industries in Hong Kong, and works closely with the trade to boost the 
development of creative industries. 
  
“The Government of the Hong Kong Special Administrative Region provides funding support to the project only, and does not otherwise take part in the project. Any opinions, 
findings, conclusions or recommendations expressed in these materials/events (or by members of the project team) are those of the project organizers only and do not reflect the 
views of the Government of the Hong Kong Special Administrative Region, the Communication and Technology Branch of the Commerce and Economic Development Bureau, 
Create Hong Kong, the CreateSmart Initiative Secretariat or the CreateSmart Initiative Vetting Committee.” 
 
About Shanghai Tang (www.shanghaitang.com) 
 
Since its inception in 1994, Shanghai Tang has been the pioneering luxury lifestyle brand from China. With its mission as 
the global curator of modern Chinese aesthetics, Shanghai Tang interprets Chinese culture and craftsmanship with 
vibrant sophistication and relevance. Offering ready-to-wear for women, men and children, as well as accessories and 
homeware, Shanghai Tang supports an international network of 43 boutiques, including the world’s largest lifestyle 
flagship – The Shanghai Tang Mansion, at 1 Duddell Street, Central, Hong Kong and its largest flagship boutique, The 
Cathay Mansion in Shanghai, China. 

About The Langham, Hong Kong (www.hongkong.langhamhotels.com) 
 
The Langham, Hong Kong epitomizes timeless European elegance and is located in the heart of vibrant Kowloon. 
Situated next to Canton Road in the Tsim Sha Tsui district, the hotel is surrounded by the luxury flagship stores of the 
world’s most famous designer labels and mere minutes away from the historic Star Ferry with glittering Victoria Harbour 
as its backdrop. The hotel features 498 luxurious guest rooms and suites finished with the finest fabrics, hardwood floors, 
and hand-woven carpets, and fully equipped with Blissful Beds, iHome docking stations and wireless broadband internet 
connection. Attractions range from the legendary two Michelin-starred T’ang Court Cantonese restaurant, “The Langham 
Afternoon Tea with Wedgwood” at the Palm Court lobby lounge and artisanal cocktails at the award-winning bar concept 
from London called Artesian. Guests can relax at the rooftop swimming pool or retreat to The Langham Club lounge that 
offers all-day canapés and refreshments. 
 
About John Hardy (www.johnhardy.com) 
 
John Hardy is a luxury handmade jewellery brand, founded in Bali in 1989. The company’s collaboration between 
designers and artisans yields jewellery that unites the mastery of the talented jewellers who served Balinese kings with 
modern design interpretations. The company adheres to strict policy of "greener every day" - the belief that a business 
can prosper with respect to the people, while preserving nature and the environment. 
 
John Hardy collections are sold widely around the U.S. in high-end department stores such as Neiman Marcus and Saks 
Fifth Avenue. John Hardy Collections are also available in Hong Kong (Lane Crawford), United Kingdom (Harrods and 
Net-a-Porter), Japan (Isetan), France (Le Bon Marche) and other countries worldwide. Headquartered in Hong Kong with 
offices in New York, Bangkok and Bali, the company employs around 1000 people worldwide. 
 
About Ford Motor Company (www.corporate.ford.com) 
 
Ford Motor Company, a global automotive industry leader based in Dearborn, Mich., manufactures or distributes 



	   	   	  	  	  	  	  	  	  	   	  	  
	  
automobiles across six continents. With about 183,000 employees and 65 plants worldwide, the company’s automotive 
brands include Ford and Lincoln. The company provides financial services through Ford Motor Credit Company. 
 
Ford Motor Company Asia Pacific is responsible for producing, selling and servicing Ford brand vehicles in 12 markets 
including China, India, Australia, New Zealand, Japan, South Korea, Thailand, Indonesia, Malaysia, Philippines, Vietnam, 
Taiwan, and 31 emerging markets across the region. In October 2009, Ford Motor Company moved its Asia Pacific 
regional headquarters to China. Ford is bringing more than 50 new vehicles and powertrains to Asia Pacific by 2015, and 
sixty to seventy percent of Ford's growth will come from this region in the next ten years. 
 
 
 
 


